FEEDING THE CONTENT BEAST:

21 IDEAS FOR INBOUND MARKETING

Presenters:
Maeghan Nicholson, Christine Edgren, Courtney Coffman

sSuUuTTLESTRAaUS



WHO WE ARE

Suttle-Straus was founded in 1910 and today is owned by TDS, along with U.S. Cellular.

We offer creative marketing solutions that HELP OUR CUSTOMERS WIN, including:

* Print * Direct & Transactional Mail
 Creative Design Services * (Collateral Customization Technology
 Displays & Signage  Kitting & Fulfillment

*  Promotional Products




FEEDING THE CONTENT BEAST:
21 IDEAS FOR INBOUND MARKETING

Your website, social media, email newsletters and marketing campaigns have
a constant need for new content. So how do you keep the “content beast” satiated?

Learn how to source ideas for even the
most “boring” industries by highlighting 5 key areas:

*  Your Industry Expertise
* Your Products

*  Your Customers

* Your Culture

*  Your Employees



RIGHT CONTENT FOR THE RIGHT CHANNEL

Content and tone changes per platform:

 Determine what works for your company
 (Channel should be determined by where your customers are

in Customer focused, formal Customer focused, project specific
Videos + GIFs featuring people Collage project photos with titles

f Employee focused, casual Employee & customer focused, casual

Short videos + images + GIFs Hero shot images + boomerangs

-
Now featuring
Instagram stickers!



TIPS TO REMEMBER

Good graphic design resources are essential
— Correct image sizes and layouts optimized for each platform
— Non-stock photos
— Video / Gifs

« Mix up the types of post content you share
 Feature people whenever possible

* Posts with comments and responses rank higher
in platform algorithms

27 QAT T g SN
° v m

iNn THRIVE WITH S4
)

Q)T TG

2T WS RNE T ey, SN
o m

€™, | Hrive witn s - e
F 8 : ! A=
TO W i
| Pl %




FOCUS ON

INDUSTRY EXPERTISE




FOCUS ON INDUSTRY EXPERTISE

BLOGS

Content:
« (Choose a topic: Keyword phrases

» (Choose a format: FAQs, How-To, “Listicles”

 Break it up: Pictures, videos, etc.

Promotion:

 leverage the author
 LinkedIn groups

* Free editorial opportunities
* Email newsletter

SUTTLESTRAUS Senices  Technology

BLOG

YOUR COMPLETE TRADESHOW
MARKETING CHECKLIST

Jul 10, 2019 / by Maeghan Nicholson

Planning to exhibit at a tradeshow or conference means
juggling a lot of tasks and project management. Here's a
timetable to help you plan your company's presence at
the next sponsored event:

Read More

9 THEMES FROM HOW DESIGN LIVE TO
) o). = Y9 & INSPIRE CREATIVE THOUGHTS

“I %.t‘.“; \v’ lun 5, 2019/ by Christine Edgren

Our Creative team was very grateful to have the
opportunity to attend the HOW Design Live conference
this year in Chicago. For those of you who may not
know, this is one of the top design conferences for
creatives. We wanted to share some of the common
themes we noticed throughout the conference, as well
as our overall experience and some recommendations

Read More

8 INTERIOR DESIGN TRENDS FOR YOUR
OFFICE WALLS

Jun 5, 2019/ by Eddie Mason

In today's job market, attracting and retaining
employees is key to keeping your business running at its
full potential. Since people spend the majority of their
waking hours in the office, corporations are making it a
priarity to make their office spaces as welcoming and
pleasant as possible for their staff and visiting guests.
As you look to improve your office space, here are eight
design trends to take advantage of:

Read More




FOCUS ON INDUSTRY EXPERTISE

BLOGS

« Don't separate your personal and professional interests — embrace them together!

 Show your personality!
« Spin a “work” topic around a “non-work” topic

From v | Maeghan.Nicholson@suttle-straus.com
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Subject: Hello, it's me (not Adele)

How to Market Like A Badger "Tidying Up" Your Marketing for 2019



FOCUS ON INDUSTRY EXPERTISE

WEBINARS

 Utilize influencer’s large following
«  “Borrow” their prestige

« Tag and ask for shares

* Invoke reciprocity

* On-demand recording

Promote your services

* How to source?

suTTLESTRAauUS Services

ON-DEMAND WEBINAR

MARKETING TO THE GENERATIONS

Speaker: Trish Witkowski, President of FoldFactory.com
Cost: Complimentary, sponsored by Suttle-Straus

About the Speaker:

Trish Witkowski is President of Foldfactory.com and Rock the Mailbox™.
Trish has a specialized expertise in creative solutions and engagement
strategies for direct marketing, and she helps companies find solutions
that align with and support their marketing objectives.

A classically-trained designer with a Master's degree in printing, Trish brings
a unique and dimensional perspective to the conversation. Think: strategy +
design + smart production. She searches the world for effective mail ideas,

creative formats, marketing trends and tools. She assesses case studies and
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FOCUS ON INDUSTRY EXPERTISE

E-BOOKS

* Find “unicorn content”

BLOG POST

6 Critical Components to Include in Your Style Guide

What does it mean for a printer to be G7 certified?

New Postage Rates for 2018 - Some Go Up and Some Go Down

Designing and Printing with Metallic Ink

VIEWS ENTRANCES P;IGNEIE[\E/E%
@ 5,245 Coraliiras
795 744 3 minutes
773 713 secolZig

6 CRITICAL COMPONENTS TO
INCLUDE IN YOUR STYLE GUIDE

When was the last time you updated your brand style
guide? 6,500+ marketers and designers have read this
handy PDF to ensure their style guide is comprehensive
and complete.

—> Webinar
—> Infographic

—> Quick guide




FOCUS ON INDUSTRY EXPERTISE

QUICK GUIDES

Industry “Cliffs Notes” |
1 page or less s
Simplify complicated regulations

Yearly updates

Promote with a “sneak peek” — one per day

BINDING CHEAT SHEET

WIDE FORMAT SUBSTRATES CHEAT SHEET

TYPE DURABILITY  FLEXIBILITY  COST

VINYL BANNER

STYRENE

COMPOSITE
ACRYLIC

SRR 1A
FOAM BOARD
147

PYC

FALCONBOARD
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FOCUS ON

YOUR PRODUCTS




FOCUS ON PRODUCTS

SNEAK PEEK

* “How It’s Made”

 Production Process, Installation,
or Strategy Session

* Highlight Reels
» Apply to Stories AL

FROM NOW TO WOW

EPIC SPECIALTY BENEFITS
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FOCUS ON PRODUCTS

HERO SHOTS

Hidden Marketing Potential

* Evergreen + Low maintenance
« Show project details

» Take advantage of videos

WALL UF FAME BUTTLeSTREUS




FOCUS ON

YOUR EMPLOYEES




FOCUS ON EMPLOYEES

CELEBRATE ANNIVERSARIES

 Recognize employee commitment
* Milestones

N B [

WE CELEBRATE

Scott Borenz celebrates 45 years today! If he could meet anyone in the
world it would be Brett Favre. During his free time, he loves to watch his
favorite movie, Braveheart. Scott’s favorite part about working at Suttle-
Straus are the people and the equipment! Something that you may not
know about him is that he is an avid fisherman. Congratulations, Scott!

@32




People want to do business with people!

MEET ADAM!

Adam Fox, Wide Format Solutions Analyst,

(Employee Name) (Employee Position/Title)

has heen at Suttle-Straus since June’ish 2014.

(Employee Start Date)

He loves creating new concepts while boating with

(Favorite Part of Your Job) (Favorite Activity 1)

Joseph Gordon-Levitt. At 6:30 PM you will find him with his

(Favorite Actor) (Favorite Time of Day)

pet chicken watching Pulp Fiction and eating tacos. If you ask

(Favorite Barnyard Animal) (Favorite Movie Title) (Favorite Food)

what he’s doing this weekend he will say, “skiing with my sons.”

(Favorite Activity 2)

SUTTLESTRauUsS

o MEET COURTNEY!

MEET MIKE!

“Mike Verdico got a beautiful start at

nzlome Namw: Aty

Suttle-Straus as an EP Igphnig_ian in Octobg; .l 996

terte - MEET SUSAN!

was gro\

after wa Susan_Psqhorr. Director of Humgn Resources,
; jam has been at Suttle-Straus since May 2007 and

has nlaced much focus on walking with nunnies and teamwork

N\

Courtney Coffman, Mp__higl]@i‘gm has been

at Suttle-Straus since Novemhe( 2016. She enjoys -

brand identitv and vau can usually find her auteide of wark hakina

waion MEET ROB!

atTh_g

Rob Hanks is known as “the Clint Eastwood
when y pope Nams Fasecns sconectresy

of Client Support Services” at Suttle-Straus since

Feh[uq[y' L!M In the Ear!y__ Mt_)__r[ling you can find him

Answering qutal Questions and checking ESﬂ In his free time

on the weekends he likes to act out Raiders _of__thev Lost Ark by

fleejng COWS with breaks for spending time w_ith his dogs.

SUTTLESTREUE




FOCUS ON EMPLOYEES

SHOW EXPERTISE

Feature their recent projects

Gain recognition - industry expert

Post native to LinkedIn — auto play

Tag sales rep and customer (with approval)
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FOCUS ON EMPLOYEES

FIND HUMAN STORIES

 Find relatable human stories within your organization — they are there if you look!
 Use emotion within your content

Suttle-Straus is with Josh Hauser.

Published by Courtney Coffman Work [2]- April 18, 2018 - &3
"As a high school dropout | didn't have a whole lot of options..." A new
video series takes a look at some of the stories of our longtime

employees. Hear how Josh Hauser got his diploma and a college degree
with help from Suttle-Straus.




FOCUS ON EMPLOYEES

PARTICIPATION

» Variety of Faces - feature several departments
et your employees do the work

gy

Halloween Costume Contest

@  Suttle-Straus @
! June21-Q
Today is national selfie day! To celebrate, we asked members of our Suttle-
Straus team to take a photo with a job they worked on! Show us your selfies!
Ron Sweeney Nathan Reed Joe LaCrosse Tami Kepler Rob Hanks Courtney
Coffman Christine Edgren Adam Fox Khendell Bessel Amy Olson Mueller

Sports Medicine UW Health Big Ass Fans Harbor Athletic Club & Wellness
Studios Little Land Play Gym & Pediatric Therapy #nationalselfieday

©  Instagram ®

suttlestraus -

Following

Qo

0]

)




FOCUS ON

YOUR CUSTOMERS




FOCUS ON CUSTOMERS

SHOUT-0UTS

« Say “we love you!” @) s

January 8- Q

° S u p pO r't t h e | r b u S | n eSS 7 u Se t h e | r p rOd u CtS Cr‘1eck out tlhese Ho-Chunk Gaming Madison interactive champagne bottle
prize reveals we produced by layering a removable label on top of a
 Re-share their posts

permanent label! What a great way to celebrate the New Year'¢’ > [
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@ suttlestraus Cheers to a great season
@AmericanPlayers! Happy to have
'played our part' in promoting your

great work!
Ho-Chunk Gaming Madison added 24 new photos to the album: Poppin' BIG Wins
I;Jl}EUEZ'Tg at Ho-Chunk Gaming Madison Follow

We had a blast on NYE with our Poppin' BIG Wins Promation! In total we had 24
drawings giving away a total of $43,500! Not tc mention NYE we had a total of 116
jackpots hit that totaled $270,959.67. #BIGWIN #Jackpot

#AmericanPlayersTheatre #APT
#TakeABow




FOCUS ON CUSTOMERS

CELEBRATE THEIR WINS

» Customers are more likely to share posts
about themselves or their work

 Promotion enforces partnership
 Ask before you share

Performance for Your Post

Suttle-Straus is at Kohl Center.
Published by Christine Work |7 - Decernber 4 at 10.28 AM - Madison <)

Congrats to Wisconsin Men's Basketball on their Big Ten win last night!
Check out the new basketball hallways we just put the finishing touches on
at the Kohl Center, @ #GoBadgers

1,398 People Reached
730 Video Views

95 Reactions, Comments & Shares #

70 26 44
O Lke On Post On Shares
10 3 7
O Love On Post On Shares
7 3 4
Comments On Post On Shares
| A 8 8 0
S 3 D T A Shares On Post On Shares
Behind the Desigh: UW-Madison'Basketball Hallways
= 171 Post Clicks
26 0 145
+/ GetMore Likes, Comments and Shares Clicks to Play Link Clicks & Other Clicks
Boost this post for $6 to reach up to 2,300 people
NEGATIVE FEEDBACK
1,398 266 0 Hide Post 0 Hide All Posts

2 Comments 8 Shares Report

People Reached

©0 2

Engagements 0 Report as Spam 0 Unlike Page

yed from what appears on posts

S

Suttle-Straus

Published by Christine Work (7] - October 5, 2017 - @

Happy to celebrate a year of incredible growth with Goldfish Swim
School at their annual conference! To see how we support their
marketing, download a case study here: http://www.suttle-
straus.com/case-study-goldfish-swim-school

126

FOR TI-E

LOVE CELEBRATING

People Reached

@O S Amanda Barker, Goldfish Swim School and 12 others

oY Like

() comment

o -
Boost Post
Engagements

1 Share 11 Views

&> Share SR




FOCUS ON CUSTOMERS

IN THEIR WORDS

* Convert testimonials

 Different types suit
different clients

«  Written / photo / video

N4
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TOPPERS PIZZA $4 MRC SOLUTION
Learn how the S4 Marketing Resource| N NN

Toppers Pizza thousands of dollars wit
solution that provides self-service edit
features, and easy ordering for hundre
demand pieces

Download CASE STUDY
TOPPERS PIZZA

% Q UW Carbone Cancer Center We '
- Melissa and we @ Suttle-Straus, Inc.!!!!

I
Oh my! | Like - Reply - 2y 00+
/ /00/( g00d. 6 Craig Robida | love Suttle too, and we all

But your printing ~

love you, Melissa! You are a cracker jack
designer for UW Carbone Cancer Center!
,-nakes me /DOk Like * Reply * 2y - Edited 093
fabulous!! @ Melissa Rodriguez | zSDS'
\ UW Hewth Marbat 5

—Meltsa, UW Hewtth Marbeting Like - Reply - 2y
aod Cunmunicatos

@ Christine O'Connell Klann This piece
deserves an award &
©Os

Like - Reply - 2y

PROJECT PROFILE
SUMMIT CREDIT UNION

SUTTLES TR




FOCUS ON CUSTOMERS

IN THE

IR WORD

« Social channel reviews
* Personal recommendations
* Google My Business

Sales Representative
Suttie-Straus

Mar 2018 - Present « 2 yrs 5 mos
Customer Service Reprasentative
Suttle-Straus

Jan 1898 - Mar 2016 « 17 yrs 3mos.

aeset

Good printing and
staff was helpful

O st

Jeff Reiter Theresa does an amazing job 10 understand our needs. She spent

Director of Stewardship and  savaral hours watching our processes to deepen her and her

Development

B organization’s understanding of what we need them to do for us. Her

June 20, 2018, Jeff was a client : 4 5 : :

of Theress's attention 1o datail, ability 1e clarify our vision has helpad us to
Increase our revenue stream and Increase owr retention rates while
expanding our reach to new donors. She 1s knowledgeable,
professional, and a joy ta work with

SUTTLEeSTRaUS

Ocho
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Tom Morrison reviewed G suttle-Straus
Suttle-Straus — G
| have been working with Suttle-

Straus for 28 years. Awesome
company doing great work!

Suttle-Straus Thank you
Tom, we appreciate the kind
words and the opportunity to
work with you.

(=

“Excellent Customer Service & High
O3 comment # Share Quality Printing”

This 4 % % % ¥ review Is from Heidi S.




FOCUS ON

YOUR CULTURE




What's happening?
Highlight perks of employment




FOCUS ON CULTURE

HOLIDAYS

 Traditional holidays
* Industry-related holidays
« Obscure, trivial holidays

JOSH VS. GERRY PAUL VS. RON
It's Josh and Gerry Hauser, Son vs. These two longtime friends competed to
Father, in this Dad Jokes Faceoff see who would crack first!

DAD JOKES
. FACEOFF




FOCUS ON CULTURE

COMMUNITY SERVICE

* Promoting a charity promotes your company values

THE AMERICAN HEART ASSOCIATION'S

GO RED FOR WOMEN

(Y%} Carbone Cancer Center
& W B UNTVERBITY OF WISCONSIN
" &Y SCHOOL. OF MEDICING AND FUBLIC HEATH

Waunakee Neighborhood Cones
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BONUS IDEAS




BONUS IDEAS

TAP INTO A NICHE COMMUNITY

Find community in your industry to connect with
Prompt and host user-generated content

Be genuine — not self-serving

 Expanded reach — big increase in followers!




Instagram takeover — share industry insight by the team
Convert key takeaways into blog content to share

+ HOW Design Live 16w

”:: timothygoodman 10h

Why did you want to
become a designer/
marketer?

#HOWDESIGNLIVE2019
(@CAEMER (@HOW_EVENTS

When @TimothyGoodman
gives you a shoutout @




Timing Is everything
Search trending hashtags
Every channel is different

Performance for Your Post
26,292 People Reached
3,837 3-Second Video Views

25 2 23

1,173 Post Clicks

23 23 0
Shares Post On Shares

214 Bl e BRY =
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Give incentive and opportunity to participate
Engage with poll, tag, like, share, etc.

We love folding! To celebrate our 11 appearances on Trish Witkowski's “Fold of
the Week" video series, we're giving away 11 copies of Sappi's guide to Scoring
and Folding. Be one of the first 11 people to comment "I want one!"




TOOLS WE LOVE

* HubSpot: Marketing automation system
— blogging
— posting
— scheduling

l (4

— monitoring
— analytics
— does not meet all needs (native is sometimes better)

— excludes native publishing options (carousel, slideshow, etc.)
— excludes Instagram and Pinterest

Asana: Create tasks and calendars to plan posts

Boomerang: Fun tool to create short video/gifs

Wistia: Video hosting for website and social channels

Adobe Programs: Premiere, InDesign, Illustrator, Photoshop, Character Animator




THANK YOU!

Want these slides? Follow us @suttlestraus:
www.suttle-straus.com/smbmad in f o o



